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Why Are We Here?

Mission: Renewable Choice is
building a national community of
clean energy consumers.

What we do: Renewable
Choice markets renewable
energy certificates to residential
and commercial customers in all
fifty states.




Main Topics

1. Our unique grassroots
marketing approach

2. What we’re hearing from
customers in the marketplace

3. Experience selling certificates
in utility green pricing areas



How is Renewable Choice
unique?

o Wlel work W(I:lth |
college students an :
younﬁ professmnals COIOfﬂdO
to se dlreCtl Universicy of Colorado ar Boulder

residential

customers in their
homes.

e Our salespeople
actually sit down
with families to
explain the benefits
of wind power.

e We engage people
with community
events!




Flurry of support for coal protest

ENVIROS AND LOCAL
COMPANY UNITED IN
EFFORT TO CREATE

MORE WIND POWER

IN COMING YEARS

By MICHAEL A. de YOANNY
Colorzmbs Dady S Weser
For those who descended on the Pear
Street Mall Sundy o help bring atten.
tion (o sources of energy cleaner than
coal, it was fitting, Kris Lotliker
theught, that short blasts of wind swept
leaflets into swirling eddies that sent
corpes of volunteers chasing behind.

“This is some of the energy that we
lrave got o harness,” Lotiker said of
the gusts,

As the vice president of marketing
for Renewable Chaoice Energy Co,
e his observation, 1,600 pounds
of coal that had been dumped chunk-
by-chiunk on the mall by his company
and environmentalists sat amid the
gusts, unmoved.

The weight of the coal represented
the amount burned by a vpical home
in two months, Lotliker said. Tts
unyielding presence was ssmbalic, he
said, of the struggle to educate the
public ahout choiees they now have 1o
improve the environment.

“t’s an uphill banle, but things
heve changed in the last 20 years,”
Lotiker said,

His Longmoni-based company,
which stands te profit if the public
agrees with him, ensures that the elec-
tricity purchased by its customers
COmes f'mm n,-'lu_'w;:l‘rlt- ‘-[!LIFL'L'."-:l-llIJ 1=
placed on the national power grid,

Lotliker acknowledged that not
eviervone thinks of the environment
biefiore his or her wallet. The Lirge pile
of coal on the mall cost a mere §170,
e moted.

“That's prety cheap,” he said. “But
the average home can switch over to

| Sex Cowe, Pae 2]

powor on tha Pear! Street Mall Sunday. According ta Renewabls Ghoica Energy,
manths., | Mo & DYoo ouorio Duo]

o, @ G student, and Rynn Boyles of Renewable Cholce Enargy Ca., dump 1,600 pounds of conl at o demonstration for wind

Ehat is how much ceal the average home barns in two




A Grassroots Approach:

e Reaches thousands of hew customers
that would otherwise not be

interested:

- People who don't read bill inserts
— People with questions

— People who've tuned out mass

marketing messages

e Generates one on.one awareness of
the product offering and the issues



Grassroots Education vs. Mass
Marketing

e Communication of a new concept
— Any message you give requires deciphering
e Reach, Frequency, and the Q Factor

o Completely different set of features and
benefits

e Every customer has a unique and distinct

knowledge base

- How many people within your organization understand
renewable energy?



What is the best way to
commuhnicate with potential
customers?

e Grassroots, community-oriented
education campaign

e THERE IS NO SUBSTITUTE FOR
PERSONAL INTERACTION






Clean the Air




Protect America

“Energy Security is National Security.”
- George W. Bush



Energy Independence

“Commitments to purchase wind power helps ensure
that we are diversifying our energy portfolio. Energy
diversity is important for America's energy security.”

- Spencer Abraham, US Energy Secretary



Freedom to Choose




ccdhgWihd

Qur Country.
Qur Chuig.

We don’t have to fight wars
to capture the wind.

Visit www.renewoblechoice.com to buy Americon Wind™ for your home or business.

&

American Wind™ is o Green-e cerfified tradable renewable certificate product.




Powered by

N

American Wind



Why RENEWABLE CHOICE Customers
Have Purchased Renewable Energy

10%- Dislike of Monopolies &
Utility Companies: “/ don’t want
to give my utility more money if they
keep building coal plants.”

27%-~- Global Warming/Air Pollution
“l want my kids to breathe in the
future, and I'd like to set an example
for them to follow.”

38%- Energy Security & Independence:

“I don't like being dependent on foreign oil, and |
want America to become more self-sufficient.” or
“Oil will be very expensive when it starts to run ouf,
we should start preparing today.”

25%- Desire to Take Responsibility for Actions:
“l know | use electricity, and I'd like it to be clean, or
less harmful. It's like recycling: you don’t have to do
it, but you should.”



Families for a Clean Future
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Families for a Clean Future

Last

First

work

work

reasons for buying

{ .”:-E__ L{J {LH'UL

i f’

] 4
fLALE L

[

.lll?'tf't,
T fj

Tt

Wt wi ad Ffulhuius Ploo
l,.".l. s L f del f-;'-i:H'E"l(_J’é_ -’r-"-ﬁ
i -!‘f{-l'_/i.

/") ;:.f' i1 "‘ru'l

{4 / nlth

Dot

£

f}/u:r’ /

_f; ETEY

Hital

¢ 14

A
'I{ L I}[JL(.

The Ol COmpPar
Al CH
a1 a

|['_"|. P
RKiges (e

i

= o
<L

AL
e l00lS

AL L

Vatliy
a'rf;.frl

Frs

T ot saAd
{‘- TF ddeersy
S Teadbend

/e ..'.-':__1

7} vt 1 ‘. el €
T oa —

féd Jr_; 1'{'4..,!: f ;(5 ol t,’

| J{::',t.-rll_-i;_
/' "
{AALES

Figte

E:tﬂlu'ifitnfff

;H wish

i f{(éh?’fl ':II"’I.-|l
Tr r JJ
Leck LR aeaa 2
S;].{..L,t Sl ks

Cee e b ;

* i -
PG (A

Eote £ et et

f

I

/ Net [ ¢

r’:’uff/\/f

Blondle nmahod

Al .

/o

o
(L FIT8sn

N

YT, A 1
BrLdice i

@{,f’ ran

Ené f
¥ e Ly
N

refired

with

Becouse uwd  an

| obsessed
fmﬂwj v Bush !

-Sﬂrk PP

FECTULT ha
J

(st

Lt 'fu LA

Ps

Ff'f,’l"‘:

'S&'S.-lu--.«.,u DL

Viile Slﬁ s ..,4_}? o .D‘L.},‘_ IIr

LneT 4l

~ 1 _—
Cohmimas T

5
-

P .

i -
Ll e 1
A e

LT i iamee

-
\*f_" =t MY -L"_'T

|

ved -"i JliL’J !.'-. -

|l_'.-r W

| jJ" T




Families for a Clean Future
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Customer Interaction

e By explaining the benefits of wind
power to thousands of families each
week, RCE has become experts at
communicating with the public.

e Engaging the community allows you
to use businesses to reach even
more residential customers.



Messages that resonate

e Experience and examples from one of our
partners

/*-/\

COLDWCLL
BANKCR O

COLORADO LANDMARK,
REALTORS®

www.coloradolandmark.com
www.coldwellbanker.com



' \Windspower = american power,

-

= ._.n.'_! %

Now with Coldwell Banker
you can buy renewable energy

for your home. enewablecholce
HERG

Tesr moere inla, visil www. coldwellbanker.comirenewnblechaice




Making a difference I|
for America.

Now with Colorado Landmark Realty

you can buy renewable energy wm E

for your home. Enlﬂradn Landmarl-n Realty

far mase mlo, wiiil www coldwrlPhinkel comirenemablachales

e parineruiig wiks ranEwstie chioce Bnsmy



Leading the way
to a brighter future.

Now with Coldwell Banker
you can buy renewable energy

for your home.

far more info, visil wew coldwel|banker comenewablechoice




JUSTAWAnRTI e make sure that

WHEN MY aranakidsiare around,
GIGCIETSIWIIIETO0

Heather Stuart

Coldwell Banker Customer

Renewable Energy Buyer

3.**--..

-

for mora info, visit www.coldwallbanker.comfranawablechoice




Selling Renewable Energy
Certificates in a Utility Green
Pricing Area

e How we approach selling local vs.
regional vs. national mix

e Why do customers really buy green

energy?

— Global Warming

— Environment

— National Security

- Energy Independence



Renewable Energy Certificates
vs. Green Pricing

e How do customers respond?

e What's the difference in people’s
minds?

e Is there a difference?

e Bottom Line: You must become
EXPERTS in communicating benefits
of green power
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renewablechoice
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For more information please visit
www.renewablechoice.com



